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YOU’'RE A WHAT?



WE INSPIRE, EDUCATE AND OUTFIT
FOR A LIFETIME OF OUTDOOR
ADVENTURE AND STEWARDSHIP

EI®
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HOW THE REI CO-OP HELPS
PEOPLE LIVE AN OUTDOOR LIFE
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Sharing the benefits of the work we do is
one of the founding principles of being a
co-operative. At the simplest level, when
the co-op performs well, we share with
our community and help them to enjoy
more of their life outdoors.
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THE FUTURE IS HERE
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= 32% People of Color
= 50% Under 40
53% Female
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MAJORITY-MINORITY STATES

California, Hawaii, New Mexico, Texas and District of Columbia
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Percent of total'U.S- population by race and ethnicity, 1960-2060
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REI’'S APPROACH TO
ENGAGING WITH
MULTICULTURAL

AUDIENCES
AEi




SHORT AND
LONG TERM
APPROACH

Supporting the business
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GIVING




BILLIONS

2010 20 2012 2013 2014
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WE BELIEV@

A LIFE OUTDOORS IS
A LIFE WELL LIVED.

We don't focus on maximizing share
value because we don't have shares.
Instead it's our shared values that grow
our community in stores and online.

A
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SUPPORTING
NON-PROFITS

Local Grants

In-Kind
Community space
Gear donations

Promotion
Stewardship
REI Foundation
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MULTICULTURAL
MARKETING

AEi




IHENEW
NUIBERS

ARENINE

NNNNNNNNNNNNNNNNNNNNNNNNNNNNNNN



RECREATION
PREFERENCES
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MULTICULTURAL DIFFERENCES CAN BE ADDRESSED WITHIN

REI’'S COMPETENCY SET
Participants
% agree White | Latino/a Black Asian
(2511) (477) (352) (442)
| participate in outdoor activities primarily to keep 47 50

me physically fit

| only participate in outdoor activities when the
weather cooperates

52

It’s important for me to look good when participating
in outdoor activities

33

Participating in outdoor activities is more work than
pleasure

14

| do not feel safe in the woods, away from civilization

15
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SO WHAT?

Challenge the myths. We did.

Myth #1: People of color don’t recreate outdoors
Myth #2: Cost is a barrier

Myth #3: Safety is the primary barrier to people of color participating
in outdoor recreation

Be relevant.

Meet your (would-be) customers where they are. Don’t
expect them to come to you.
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TARGETING THE US HISPANIC
MARKET IN CULTURALLY
RELEVANT WAYS WHILE
STAYING TRUE TO THE REI
BRAND
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MULTICULTURAL MARKETING
RELEVANCY

*  Creating trust
- Authentic
« Cultural nuances

THEY COULD WIN =
$2500 INGIFT CARDS! © o
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Membership

Partnerships
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MASS MEDIA AND CREATIVE

GI

THEY COULD WIN '
$2,500 IN GIFT CARDS!
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CONTENT
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https://youtu.be/RZ3z5jGw_eI
https://youtu.be/RZ3z5jGw_eI
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http://youtu.be/WcLEMsgy2L0
http://youtu.be/WcLEMsgy2L0

PARTNERSHIPS

Through our national
partnerships we engage
outdoor enthusiasts in
culturally relevant ways to
drive brand awareness,
engagement and traffic
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AMERICAN N
ALNO Bl GirlTrek

HERITAGE FUND Take a walk. Join almové;'\:nt!

A:— Out,Door
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LATINO
OUTDOORS

Y/

NATIONAL BROTHERHOOD OF SKIERS®

EI®


http://www.blackgirlsrun.com/
http://www.blackgirlsrun.com/
http://www.nbs.org/
http://www.nbs.org/
http://www.outdoorafro.com/
http://www.outdoorafro.com/
http://www.girltrek.org/
http://www.girltrek.org/

AT THE END OF THE
DAY ...



From: Victoria
Date: January 14, 2015 at 8:55:01 PM

Something amazing came in the mail the other day ...

It was a card about being a member with REl and a
bonus. BUT THE GIRLS ON THE COVER WERE BROWN.
THEY LOOKED LIKE ME. It was amazing! | was yelling
across the house to Russell, “REl listened. They really
listened!! They’re brown!!!”
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| need to post it, because it really made my heart smile!

From: Graciela
Date: March 5, 2015 at 10:38 PM

Hi Myrian,

| meant to email you last week when | got my new REI
catalog but | got distracted. | must say | am very impressed
with the diversity in it. | love the yoga girl. :)
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THANK YOU!

MYRIAN SOLIS CORONEL
MSOLISC@REI.COM
619.591.4924 X 206




